
The National Mature Media Awardssm enters its 25th year 
of recognizing the nation’s best marketing, communications, 
educational materials and programs for adults age 50 and  
older and their families. 

The competition is organized by the Mature Market Resource Centersm (MMRC), a national clearinghouse for 
professionals who work in senior markets. Other well-known MMRC programs include 23-year old National 
Senior Health & Fitness Day® (fitnessday.com) and the 6-year old New Product & Technology Awards®—
Recognizing Innovative Products and Services for Older Adults and Their Families (agingawards.com). 

The awards program is open to all organizations and individuals that produced materials in calendar year 
2015. Web-based and Mobile entries are eligible if the entries are active during the judging review period  
in April and May, 2016.

New Entry Categories for 2016  
There are 41 total entry categories for the competition. New entry categories for this year include  
Health Promotion & Wellness, Caregiving, and Home and Community Based Programs.

How to  
Enter

Judging

Send all  
Entries to

Choose one Division and one Category per 
entry. You may submit as many entries as you 
wish, but you must pay a separate entry fee for 
each submission. 

Include one sample of your entry (three 
copies for article entries) and two copies of 
your completed entry form. Photocopies of the 
entry form are acceptable. See important entry 
submission requirements on the next page.

Late Entry Deadline:  
April 8, 2016 

Entry Fee: $59 per entry. Certain categories 
require an extra fee (see entry form). Entries 
cannot be returned and winning entries may be 
used by the MMRC for promotional purposes.

Payment: Make checks payable to: Mature 
Market Resource Center or MMRC. Multiple 
entries may be paid with one check. Visa, 
MasterCard and American Express are accepted.

Questions? Call us at 1-800-828-8225 
(weekdays, 9-5 Central time). 
E-mail: info@seniorawards.com 
Web: seniorawards.com

Gold, Silver, Bronze and Merit certificates will 
be awarded by Division and Category. Using 
a rating scale of 1 to 100 points, a panel of 
senior market professionals will review and 
score the entries — visit seniorawards.com 
for detailed judging criteria.  

All judges’ decisions are final. Winners will be 
announced in early summer. 

2016 National Mature Media Awardssm

c/o The Mature Market Resource Centersm

328 West Lincoln Avenue, Suite 10
Libertyville, IL 60048-2725
©2016 Mature Market Resource Center. All Rights Reserved. 

How to Enter…Call for Entries for the 25th Annual 
National Mature Media Awardssm Choose one Division

• Community Organizations  
 Local/State or National (Nonprofit Groups, AAAs,  
 Senior Centers, etc.)

• Financial Services

• Government (Local, State, Federal)

• Healthcare (Hospitals, Health Systems, Home Care,  
 Managed Care)

• Housing (Active Adult, Assisted Living, CCRC,  
 Long-Term Care) 

• Insurance (Health, Life, Property, etc.)

• Media  
 Local/State or National (Television, Radio, Publishing)

• Miscellaneous Organization 
 (Any organization not included in the above Divisions)

Marketing & Communications:
(A single item)

•	Brochure/Booklet

•	Direct	Mail

•	TV/Radio	Advertising

•	Magazine/Newspaper	Advertising

•	Misc.	Marketing/Communications

(Total Programs—Multiple Media)

•	Marketing/Advertising	Campaign*
•	Consumer	Campaign/ 
 Special Event*
Publications/Editorial:
(A single item/issue)

•	Annual	Report

•	Article—Magazine/Newsletter/ 
 Newspaper (1 article only, include  
 3 copies of the article)

•	Book*
•	Brochure/Booklet

•	Calendar

•	Magazine

•	Newsletter/Newspaper

•	Misc.	Publication/Editorial

Education/Training Programs:
(Multiple Media)  
•	Staff/Inservice	Training*
•	Consumer	Education	Program*
Mature Work & Retirement:  
(A single item) 
•	Brochure/Booklet

•	Advertising—Print/Radio/TV

•	Online/Digital	Resource	

•	Retirement	Education	Program*
Art/Design:
(A single item)

•	Graphic	Design

•	Logo/Letterhead	Design

•	Photograph  (must include  
 older adult)

NEW!  
Health Promotion & Wellness:  
•	Brochure/Booklet

•	Advertising—Print/Radio/TV

•	Online/Digital	Resource

•	Total	Health	Promotion	Program*

NEW!  
Caregiving:  
•	Brochure/Booklet

•	Advertising—Print/Radio/TV

•	Online/Digital	Resource

•	Total	Caregiving	Program*
NEW!  
Home & Community  
Based Programs:  
•	Brochure/Booklet

•	Advertising—Print/Radio/TV

•	Online/Digital	Resource

•	Total	Program*
Web-based & Mobile Resources:  
•	Web	Site

•	Digital	Publication	 
 (blog, e-newsletter, etc.)

•	Web-based	Resource/Tool	 
 (interactive online resource) 

•	Mobile	Resource	(mobile application  
 or Web site)

•	Social	Media	(Facebook, Instagram,  
 Pinterest, Twitter, YouTube, etc.)

Submit one copy of your entry (for article submissions, include three copies). Enclose your entry in a 9" x 12" (or larger) 
envelope with two copies of your entry form stapled (not taped) to the outside. Place your entry in a larger envelope or 
box for shipping. Please do not mount any print materials. Article entries: originals or photocopies are acceptable; do not 
submit entire publication; only the article being submitted. Radio/TV entries:	submit	one	entry	per	CD/DVD.	Include	
running time. Total programs entries: submit all materials needed to evaluate entry. Web-based or mobile resource 
entries: Include direct URL and any required access codes on a separate one page sheet. You may also include information 
about your online entry on the same sheet (1 side). All information must be typed. Attach sheet to entry form.

Choose one Category *Note: There is an additional $20 fee for these categories.

Questions?  Call: 1-800-828-8225  
E-mail:	info@seniorawards.com	•	Web:	seniorawards.com

Entry Requirements (Please review carefully to avoid having your entry disqualified.)

ENTRy FORM – 2016 National Mature Media Awardssm 
Please type or neatly print ALL information below. Include two copies of this form with your entry. Place the entry in  
an envelope and staple the two copies of the entry form on the outside. Place in larger envelope or box for mailing.
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Name ___________________________________________________________ Title ___________________________________________________________

Organization _____________________________________________________________________________________________________________________

Address _________________________________________________________________________________________________________________________

City ___________________________________________________________  State  ______________________________  Zip _________________________

Phone _____________________ _________________________________  E-mail ___________________________________________________________

Award Information:  (List the exact title of your entry. Not a generic term. The title and organization name that you list below will be used on the certificate and  
winners list should you win an award. Winners will also be credited during a live Twitter announcement. To be included, please list the Twitter handle associated with the entry.)

Entry Title _______________________________________________________________________________________________________________________

Organization _____________________________________________________________________________________________________________________

Twitter Handle (Optional)  ____________________________________________________________________________________________________________

Division:  (Check only one)

c	Community Organizations  
choose one:    c	Local/State		or   c	National

c	Financial Services

c	Government
c	Healthcare

Marketing & Communications (single item)
c	Brochure/Booklet
c	Direct Mail
c	TV/Radio	Advertising
c	Magazine/Newspaper	Advertising
c	Misc.	Marketing/Communications
(Total Programs—Multiple Media)
c	Marketing/Advertising	Campaign*
c	Consumer	Campaign/Special	Event*
Publications/Editorial (single item/issue)
c	Annual Report
c	Article—Magazine/Newsletter/
Newspaper  
 (1 article only, include 3 copies of the article)

c	Book*
c	Brochure/Booklet
c	Calendar
c	Magazine
c	Newsletter/Newspaper
c	Misc.	Publication/Editorial

Education/Training Programs:  
(Multiple Media)
c	Staff/Inservice	Training*
c	Consumer Education Program* 

Mature Work & Retirement (single item)
c	Brochure/Booklet
c	Advertising—Print/Radio/TV
c	Online/Digital	Resource
c	Retirement Education Program*
Art/Design (single item) 
c	Graphic Design     
c Logo/Letterhead	Design
c	Photograph (must include older adult)

Health Promotion & Wellness
c	Brochure/Booklet
c	Advertising—Print/Radio/TV
c	Online/Digital	Resource
c	Total Health Promotion Program*

Caregiving
c	Brochure/Booklet
c	Advertising—Print/Radio/TV
c	Online/Digital	Resource
c	Total Caregiving Program*
Home & Community Based Programs
c	Brochure/Booklet
c	Advertising—Print/Radio/TV
c	Online/Digital	Resource
c	Total Program*
Web-based & Mobile Resources
c	Web Site
c	Digital Publication 
 choose one: c	Blog    c	E-Newsletter  

c	Web-based	Resource/Tool
c	Mobile Resource 
 choose one: c	Mobile Application     
  c	Mobile Web Site

c	Social Media 
 choose one: c	Facebook c	Instagram  
  c	Pinterest c	Twitter  
  c	YouTube c	Other 

Category:  (Check only one)

Late Entry Deadline: April 8, 2016 • Entry Fee: $59/entry

*Additional $20 fee required for these categories.

Fee: $59 + Additional Fee* (if applicable) _______  TOTAL $ _______
 Fee is per entry. ($20 additional fee for categories marked with an asterisk*)

Payment:  (Choose method of payment:   c	VISA   c	MasterCard   c	American Express   c	Check)
 Make checks payable to: Mature Market Resource Center (MMRC).   Our Federal Tax ID: 36-3559293.

Card Number  ________________________________________________________ Exp. Date ______________

Security Code (on back of card)  ________  Cardholder Name (print)  _______________________________________

Signature ___________________________________________________________________________________

Actual name of the piece

If different than organization above

c	Housing
c	Insurance

c	Media  
choose one:    c	Local/State		or   c	National

c	Miscellaneous Organization

Example: (@seniorawards)

Mail To:  
2016 Natl. Mature Media Awards   
c/o Mature Market Resource Center
328 W. Lincoln Ave., Suite 10   
Libertyville, IL 60048-2725

Questions?   
Call: 1-800-828-8225  
E-mail: info@seniorawards.com 
Web: seniorawards.com

#

(For MMA office use)


